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There are

few things as

e g

rewarding as

helped me !
my goals. Wit] deg ee from this
small school in ‘ alifax I have been able
to compete with my contemporaries and
that makes me very proud of the
education I received. Saint Mary’s has
always offered a high quality education
and had a strong sense of community.
Investing in my education paid off, and
giving something back gives more young
people the same opportunity.

DANIEL J. McCARTHY
VICE-CHAIRMAN

CIBC WORLD MARKETS INC.
B.COMM.’76




You can
fulfill potential

GIFTS OF CASH

PLEDGES

STOCKS & SECURITIES

I grew up in a Saint Mary’s family,
listening to stories about how great
the experience is. And then I came
here and discovered for myself that
everything I heard was true. This is
a great University with a strong sense
of community, spirit, pride and
tradition. Because of Saint Mary’s
can do more. Saint Mary’s gives
students the tools, motivation and
experience they need to accomplish
their goals and to go out into the
world and make their mark.
Supporting Saint Mary’s is
supporting students, their dreams,

and their potential.

ZACH CHURCHILL

PRESIDENT

SAINT MARY’S UNIVERSITY

STUDENT ASSOCIATION, 05/06, 06/07

CORPORATE MATCHING GIFTS

PLANNED GIVING




Bequests -

Life Insurance -

influence in
‘everything
Pve d6

Saint Mary’s has been an important
part of my life. It’s given me a sense
of perspective. It’s given me values
and principles that have guided my
life. Saint Mary’s is a quality
University. It continues to reinvent,
transform and update itself. I think
those who have a connection to
Saint Mary’s, myself included,
benefit from that.

DR. RICHARD O’HAGAN

SENIOR VICE-PRESIDENT (retired)

BMO BANK OF MONTREAL

ALUMNUS, HONORARY DOCTOR OF LAW ‘89

Charitable Remainder Trust -

Charitable Gift Plus Annuity -




Being a Saint Mary’s faculty member
is being committed to nurturing the
love of learning in students and
encouraging them to strive for
excellence. The intellectual and
emotional connections one has to
Saint Mary’s are what makes us a
community. Knowing that who we
are, what we do and what we
become must be recognized as being
in some part due to the University,
and that is why we find it in
ourselves to try and give something
back. Investing in Saint Mary’s is
investing in the future of students,
programs, facilities and faculty. If I
were to tell the world about our
University in just a few words I

would simply say, “Saint Mary’s is

a place to flourish.”

DR. EDNA KEEBLE, ASSOCIATE PROFESSOR
POLITICAL SCIENCE DEPARTMENT

GIFTS OF TIME

THE SIMPLEST WAYS TO GIVE

GIFTS IN-KIND

GIFTS MADE IN MEMORY OR IN HONOUR

@™ SAINT MARY S
W UNIVERSITY SINCE 1802

One University. One World. Yours.




The Hearts & Minds

Capita

FOR OVER 200 YEARS Saint Mary’s
University has had one focus: shaping
and elevating the hearts and minds of
our students.

Saint Mary’s University’s Hearts & Minds
Campaign is the first major capital
campaign in over a decade and has an
ambitious goal of $40 million. It's an
investment in students, faculty, staff and
community, and its impact will be felt for
years to come.

The Campaign is separate from our
Annual Giving Structure. It is designed to

be a concentrated and intense effort to
support specific projects. The Hearts &
Minds Campaign is built around achieving
balance, strengthening focus, and above
all, ensuring access — financially,
physically and ideologically.

The Campaign’s list of priorities includes
new and renewed facilities for health and
wellness promotion, science education,
study and learning commons space and
childcare facilities.

It also emphasizes investment in students
and faculty through new student financial

| Campaign

aid, academic chairs, professorships and
other academic and student experiential
learning initiatives.

The Hearts & Minds Capital Campaign is
about making Saint Mary’s a better place.
Together we can build a legacy that will
leave lasting memories and create future
opportunities.

| HEARTS & M I N D S | Hearts & Minds Campaign Office | 867 Robie Street | Halifax, Nova Scotia

B3H 3C3 Canada | Tel: 902.420.5496 | Fax: 902.420.5140 | heartsandminds@smu.ca
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